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OPPORTUNITY

The National Institutes of Health created the All of Us 
Research Program to accelerate medical research, medical 
breakthroughs, and advance precision medicine. Wondros 
serves as the strategic communications, integrated 
marketing, and experience design partner for this 
transformative initiative.

APPROACH

Wondros brought the full breadth of our approach to 
launch the program in May 2018 and has continued to be 
the program’s experience, marketing, and communications 
design partner.  

We grounded our work with ecology modeling designed to 
understand the authentic needs, goals, and desires of our 
key audiences. We mobilized integrated marketing, creative 
storytelling, and user experience and analytics strategies 
to bring to life the value of this effort while engaging key 
communities and stakeholders. 

National Institutes of Health (NIH)

With the goal of recruiting more than a million Americans, we 
developed and implemented cohesive, coordinated, and compelling 
marketing and communications efforts that inspired diverse 
audiences to participate. The core attributes of our approach:

● Cohesive in terms of strong brand attributes and a systematic 
approach to asset development and distribution.
Coordinated to enable the All of Us consortium of 100+ health 
provider organizations and partners to have a unified voice 
and the ability to learn from each other’s efforts.

● Compelling content that adheres to the principles of 
human-centered storytelling.
Creative in how we design products and user experiences, 
deploy innovative and fresh community engagement 
strategies, and tell stories that provoke action.

● Nimble enough to adopt and adapt to shifting realities and 
appropriately scale efforts efficiently.

● Measurable in ways that matter most through data, 
experiential insights, and analytics that help shape strategy 
and inform decisions.



2,000 likes
all of us research  #JoinAllofUs

All of Us Research

To date, Wondros has helped All of Us recruit and enroll more than 
865,000 Americans in the program, 35% of whom represent racial 
and ethnic diversity, and 86% of whom are inclusive of populations 
underrepresented in biomedical research.

Behind these remarkable statistics is a national consortium of 
world-class health research organizations supported by Wondros’ 
design research and integrated marketing strategies that help drive 
the public to participate, enroll, and remain actively involved in the All 
of Us Research Program — the largest, most diverse research 
program of its kind.

IMPACT

4x
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80%
UBR

50%
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874k+
Core Participants

6,400+
Researchers Enrolled

6,831+
Active Research 
Projects



CAMPAIGN EVOLUTION
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